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The number of sheep in Wyoming has declined steadily since the early 1940’s and recent 
data suggest this trend may continue. Although there are only 10% as many sheep in 
Wyoming as there were in 1940, the Wyoming sheep industry is alive and well. Predation 
as well as changing tastes and preferences caused a marked decrease in sheep numbers 
historically, but the sheep industry in Wyoming is strong and many ranchers still make a 
large part of their entire household income from sheep production. 

Flock sizes, types of land utilized, management practices, and producer demographics 
are very diverse across the state. There are some producers who own over 1,000 head of 
ewes and many who own less than 30 ewes and raise sheep for reasons other than income. 
Ranchers that graze their sheep on public land have different management objectives 
than small flocks on private property. Despite vast differences in ranch sizes, a producer’s 
production practices, marketing strategies and predator management are important to each 
flock. 

This publication highlights:

• Who Wyoming sheep producers are and where they operate
• What other farming and ranch practices occur on their land
• What production tasks they complete 
• What expenses they incur
• How they acquire and sell their animals 
• Their opinions on ram management 
• How they attempt to control predators

Wyoming Sheep Fast Facts

In 2008, 390 producers reported (from 719 total):
 
• an average sale weight for fat lambs of 133 lbs;
• having an average of 31 years of experience;
• using over 2.1 million acres of public land; 
• using, on average, one ram to breed 27 ewes;
• that hay is typically the largest expenditure to
 sheep production;
• losing 11,286 sheep to predators;
• average 6,250 acres of private land.
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How do producers acquire and market their sheep?

Sale barns, video auctions, and private sales/treaties are the most common marketing 
methods for acquiring and selling sheep. The vast majority of sheep producers use one of 
these three methods, but some operators use more than one marketing strategy. Private 
sales are the most common method of marketing, accounting for 44 percent of all sales. 
Private sales increase in percentage with ranch size. Fifty-six percent of ranches with 300 or 
more breeding ewes use private sales to market their sheep.  

Sale barns account for 38 percent of sheep sales. Except for the largest size class of ranches 
(more than 299 bred ewes), more than 40 percent of producers report using sale barns to 
buy or sell sheep.

An average of only 2 percent of all ranches report using video auctions as marketing 
methods; however, larger ranches use video auctions more than smaller ranches.  

Sheep that are not sold by sale barns, video auctions, and private sales are marketed 
through market institutions such as 4-H auctions or cooperatives. Many sheep from smaller 
ranches are retained and used by the ranch itself for meat, wool, or breeding stock. 

Most ranches sell weaned wether lambs, 
weaned ewe lambs, and feeder lambs in 
late August or September. Producers 
report selling fat lambs various times 
between June and October. Replacement 
ewes and flock rams are typically sold 
from late July to September. Month 
of sale is consistent across different 
operation sizes.
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Producers state that the primary reason for culling rams from a flock is age. The second 
most common reason for culling rams is that they lack body condition. Lack of libido was 
listed as the last reason for culling rams from a flock.  

Although producers seem to recognize the importance of libido, they do not believe it is a 
critical reason to cull rams. This may be due to the difficulty in identifying rams with high 
libido. Survey results indicate that producers with small numbers of rams cull more rams 
because of lack of libido than producers with large flocks. Identification of high performing 
rams may be easier in small flocks because of limited numbers of rams and the usual close 
proximity of the animals to the producer’s headquarters. 

Replacement rams are selected based on many different characteristics. Breed is the most 
important selection criterion for producers. Overall, libido was ranked last for the most 

important ram selection criterion 
and nearly last for the second most 
important criterion. However, 
nearly half of the producers from 
the largest ranches (more than 
299 ewes) ranked libido as the 
most important selection criterion. 
Overall, this survey indicates 
although producers are aware of 
differences in ram libido that would 
affect flock performance, they 
have not incorporated breeding 
performance as an important 
criteria for ram selection.  
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